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Prerequisites
General entry requirements for second-cycle studies and specific entry requirements:

« Degree of Bachelor in Saciology, or the equivalent
» Swedish 3/B and English 5/A or the equivalent
» 30 credits at the second-cycle level in sociology or the equivalent

Objectives
Upon completion of the course, students shall be able to:

» Summarise and compare different theories of sociology in relation to the
performance society, particularly focusing on the functions and consequences
that processes of quantification, singularisation and (e)valuation have within
these theories.

« Discuss how different concepts and theories of sociology may be used to analyse
the prevalence and signification of numbers, evaluation systems, ranking of
performance indicators and symbols of uniqueness/authenticity within spheres of
life such as organisational and working life, school and consumption, and
intimate relationships.



» Adopt acritical approach to the strengths and weaknesses that characterise
different theoretical perspectives on the performance society, and identify
empirical research domains for which these concepts and perspectives are
relevant.

Content

The course starts with a classic sociological discussion about objective culture and
guantification of relationships in modern society. The contemporary scopeis set by
theories of our society's strive to make everything in the world disposable in order to
subject it to the contemporary institutionalised demands on intensification (i.e. growth,
productivity increase, quality improvement and self-actualisation).

In the light of these two perceptions of modernity, the course later discusses how we by
the use of theory and empiricism can analyse how numbers, evaluation systems,
ranking of performance indicators, symbols of uniqueness/authenticity spread into most
of our spheres of life - from organisational and working life, school and consumption,
to intimate relationships.

Type of Instruction
Teaching takes place in the form of lectures and seminars. Four seminars including
associated written assignments are compulsory.

Examination
The course is assessed with the grades Fail (U), Pass (G) or Pass with Distinction (VG).

Examination of the course abjectives takes place by means of an independent written
assignment. In order to receive a grade of Passin the course, the course objectives must
be attained. For a grade of Pass with Distinction in the course, it is required that the
final written examination is assessed as Pass with Distinction.

A retake of the examination is provided in accordance with the Local Regulations for
First-Cycle and Second-Cycle Courses and Examination at Linnaeus University.

Should the university determine that a student is entitled to special educational support
due to impairment, the examiner may provide the student with an adapted test or the
student may carry out the examination in an alternative way.

Course Evaluation

A course evaluation is carried out either during or at the end of the course. Results and
analysis of the evaluation are presented to the students who have completed the course
aswell asto new students at the following course date. The course evaluation is
conducted anonymously.
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