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Prerequisites
General entry requirements for second-cycle studies, and specific entry requirements as 
follows:

minimum 90 credits in Sociology, Peace and Development Studies, Sport 
Science, Education, Social Work or Political Science or the equivalent.

•

4XA101 Qualitative Methods in Social Science or the equivalent•
Swedish B/3 and English A/5 or the equivalent•

Objectives
After completing the course, students shall be able to:

apply ethnographic data collection methods and document field observations•
conduct qualitative analyses of empirical data•
assess and problematise ethical aspects within ethnographic research•
critically reflect on ethnographic studies concerning the relation between the 
purpose of the study, the choice of methods, theory and analysis of ethical 
aspects.

•

Content
The course discusses what can be viewed as the distinctive features of ethnographic 



research in relation to other kinds of qualitative approaches. Special emphasis is put on 
the discussion about the importance of theory in ethnographic research. The course also 
discusses how studies are performed in practice by the use of ethnographic methods and 
analysis. Aspects such as how issues are defined and in what ways empirics may be 
applied in scientific analysis so that it may state something other than the mere 
describing parts and plain interpretation, are for instance discussed. Analysis 
procedures are practiced in relation to interviews and observations.

Type of Instruction
Teaching consists of lectures and seminars. Seminars are compulsory.

Examination
The course is assessed with the grades Fail (U), Pass (G) or Pass with Distinction (VG). 
 
Examination of the course takes place by means of an individual written assignments, 
which shall be discussed by means of a peer review at a seminar. 
 
In order to receive a grade of Pass in the course, all the objectives must be attained. For 
a grade of Pass with Distinction in the course, it is required that the individual 
assignment is assessed as Pass with Distinction. 
 
A retake of the examination is provided in accordance with the Local Regulations for 
First-Cycle and Second-Cycle Courses and Examination at Linnaeus University. 
 
Should the university determine that a student is entitled to special educational support 
due to impairment, the examiner may provide the student with an adapted test or the 
student may carry out the examination in an alternative way.

Course Evaluation
A course evaluation is carried out either during or at the end of the course. Results and 
analysis of the evaluation are presented to the students who have completed the course 
as well as to the students at the following course date. The course evaluation is 
conducted anonymously.

Credit Overlap
The course cannot be included in a degree along with the following course/courses of 
which the content fully, or partly, corresponds to the content of this course: 4SO431 7.5 
credits and 4SO403 7.5 credits.
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