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Objectives
The aim of this course is to provide students with the theoretical and technical
foundations for understanding and developing critical thinking skills with regard to new
social patterns, interactions and cultures that emerge when people intensively use social
media and the web as channels for communication.
Upon completion, the student should be able to:
l

l

l
l

have a good overview of the current changes and challenges to culture and
society caused by digital technology
understand the impact of these changes on human communication, law and policy
making, technical infrastructure and privacy
use tools for scenario construction related to technological systems and services
understand how aspects of markets and marketing models interplay with societal
and cultural changes in the area of computermediated communication.

Content
The course consists of:
l

l

l

l

An overview of relevant concepts and contemporary development approaches in
the field of network society and internet cultures.
Analysis and discussion of different views on society and culture development
and history.
Different tools for making cultural phenomena relevant for media and technology
production.
Experimental design and production of future scenarios of culture and human

l

l

l

l
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An overview of relevant concepts and contemporary development approaches in
the field of network society and internet cultures.
Analysis and discussion of different views on society and culture development
and history.
Different tools for making cultural phenomena relevant for media and technology
production.
Experimental design and production of future scenarios of culture and human
behavior in light of recent and historical technological changes.
Current best practices from industry and organizations of how the technical
development changes the conditions of the surrounding culture and society.

Type of Instruction
Lectures, seminars and workshops.

Examination
The course is assessed with the grades A, B, C, D, E, Fx or F.
The grade A constitutes the highest grade on the scale and the remaining grades follow
in descending order where the grade E is the lowest grade on the scale that will result in
a pass. The grade F means that the student’s performance is assessed as fail (i.e.
received the grade F).
Assessment in this course will be comprised of: written and/or oral examinations,
assignments as well as mandatory seminar work. At the beginning of the course it will
be decided on what types of assessment used.
Students who do not pass the regular examination are given the opportunity to do a
reexamination shortly after the regular exam.

Course Evaluation
A course evaluation will be carried out at the end of the course in accordance with the
guidelines of the University. The result of the course evaluation will be filed at the
department.

Credit Overlap
This course cannot be part of a degree in combination with another course in which the
content fully or partly correspond to the content of this course: 4ME109 Network
society and internet cultures, 7.5 credits

Other
Grade criteria for the A–F scale are communicated to the student through a special
document. The student is to be informed about the grade criteria for the course by the
start of the course at the latest.
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