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Prerequisites
General entry requirements for second cycle studies and specific entry requirements:
English 5 or equivalent.

Objectives

After completing the course, the student should be able to:

* Describe acompany's digital operations in terms of activities and processes.e Evaluate
acompany's digital operationsin terms of related costs/revenues, market conditions,
relevant key figures.» Manage a company's digital operations regarding communication,
key figures and process analysis.e Apply theory around digital economy regarding cost
structures and revenue sources for valuation of businesses» Describe, measure and
analyse business processes and work with them from a business financial perspectives
Independently apply the basics of behavioural economics and how
information/communication guides financia decisions

Content

The course includes elements that deal with:

* Process analysis, Gap analysis, Pareto analysis* Digital economy: revenue, costs,
productivity. The economics of digital platformss Market strategic key figures, sunk



cost, locked in, externalities.e Volume, number and marginal costsin traditional
economy and digital economye Management of digital economy; financial decision-
making linked to behavioural economics, communication and information.

Type of Instruction
The teaching consists of lectures, tasks based on case studies and seminars.

Examination
The course is assessed with the grades Fail (U), Pass (G) or Pass with Distinction (VG).

Assessment of the students' performance takes place through written and oral
presentation of tasks and case discussions.

Renewed examination is given in accordance with Local rules for courses and
examinations at first level and second level at Linnaeus University.

If the university has decided that a student has the right to special educational support
due to adisability, the examiner has the right to give an adapted test or for the student
to take the test in an alternative way.

Course Evaluation

During the implementation of the course or in close connection with the course, course
evaluation is carried out. Results and analysis of completed course evaluations must be
promptly fed back to the students who have completed the course. Students who
participate in the next course receive feedback at the start of the course. Course
evaluation is carried out anonymously.

Credit Overlap

The course cannot be included in a degree along with the following course/courses of
which the content fully, or partly, corresponds to the content of this course: 41L069, 15
credits

Other

Grading criteriafor the U/G/V G scale are communicated to the student via a special
document. The student isinformed about the course's grading criteria at the latest in
connection with the start of the course.
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