
Dnr: LNU-2023/4300

Course syllabus
Faculty of Technology

Department of Informatics

4IL067 Från strategi till digital affärsmodell, 15 högskolepoäng
4IL067 From strategy to digital business model, 15 credits

Main field of study
Informatics

Subject Group
Informatics/Computer and Systems Sciences

Level of classification
Second Level

Progression
A1N

Date of Ratification
Approved 2015-01-27 
Revised 2023-11-28 by Faculty of Technology. Prerequisites are revised. 
The course syllabus is valid from autumn semester 2024

Prerequisites
Basic eligibility for advanced level studies and special eligibility:

English 6 or equivalent, and at least 3 years of professional experience and 
access to relevant professional practice for the implementation of examination 
tasks and educational activities.

•

Objectives
After completing the course, the student should:

be able to account for different theories of business strategies and have the 
ability to evaluate their advantages and limitations

•

be able to give an account of the role of information technology in business 
strategies

•

be able to describe the differences between a traditional and digital business 
model

•

show the ability to apply systems thinking for the development of business 
activities and its IT systems

•

show practical skills in identifying an organization's business strategy•
show practical skills in identifying and arguing for benefits of IT systems for a •



business operation
show the ability to critically assess and reflect on a current or proposed business 
strategy in terms of its strengths and weaknesses

•

show the ability to reflect on what the digitization of society means for 
opportunities and threats respectively for digital business models

•

Content
The course includes elements that deal with:

the digital society•
theories within traditional business strategy, use of IT systems to create value, 
digital business models

•

basic approaches to formulating a business strategy•
basic notions within systems thinking•
basic approaches to scientific method.•

Type of Instruction
The teaching consists of lectures, case study exercises, seminars and examination 
assignments.

Examination
The course is assessed with the grades Fail (U), Pass (G) or Pass with Distinction (VG). 
 
Assessment of the students' performance takes place through written and oral 
presentation of tasks and case discussions. 
 
Resit examination is offered in accordance with Linnaeus University’s Local 
regulations for courses and examination at the first- and second-cycle levels. 
In the event that a student with a disability is entitled to special study support, the 
examiner will decide on adapted or alternative examination arrangements.

Course Evaluation
A course evaluation should be conducted during the course or in connection with its 
conclusion. The results and analysis of the completed course evaluation should be 
promptly communicated to students who have completed the course. Students 
participating in the next course instance should be informed of the results of the 
previous course evaluation and any improvements that have been made, no later than at 
the start of the course.
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digital future (First ed.). New York: W.W. Norton & Company. 416 p. ( 416 p.) 
 
Fred R. David, and Forest R. David. Strategic Management: A Competitive Advantage 
Approach, Concepts and Cases, 16 edition, Global Edition. Pearson Education. 688 
sidor. (250 p.) ISBN 9781292148496 
 
Osterwalder, A. (2010). Business Model Generation: A Handbook for Visionaries, 
Game Changers, and Challengers. 282 p. (282 p.) (E-book) 
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