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Prerequisites
Basic eligibility for advanced level studies and special dligibility:

« English 6 or equivalent, and at least 3 years of professional experience and
access to relevant professional practice for the implementation of examination
tasks and educational activities.

Objectives
After completing the course, the student should:

« beableto account for different theories of business strategies and have the
ability to evaluate their advantages and limitations

* be ableto give an account of the role of information technology in business
strategies

* be able to describe the differences between atraditional and digital business
model

« show the ability to apply systems thinking for the development of business
activitiesand its I T systems

« show practical skillsin identifying an organization's business strategy

» show practical skillsin identifying and arguing for benefits of IT systemsfor a



business operation

* show the ability to critically assess and reflect on a current or proposed business
strategy in terms of its strengths and weaknesses

 show the ability to reflect on what the digitization of society means for
opportunities and threats respectively for digital business models

Content
The course includes elements that deal with:

 thedigital society

« theories within traditional business strategy, use of IT systems to create value,
digital business models

* basic approaches to formulating a business strategy

 basic notions within systems thinking

* basic approaches to scientific method.

Type of Instruction
The teaching consists of lectures, case study exercises, seminars and examination
assignments.

Examination
The course is assessed with the grades Fail (U), Pass (G) or Pass with Distinction (VG).

Assessment of the students' performance takes place through written and oral
presentation of tasks and case discussions.

Resit examination is offered in accordance with Linnaeus University’s Local
regulations for courses and examination at the first- and second-cycle levels.

In the event that a student with a disability is entitled to special study support, the
examiner will decide on adapted or aternative examination arrangements.

Course Evaluation

A course evaluation should be conducted during the course or in connection with its
conclusion. The results and analysis of the completed course evaluation should be
promptly communicated to students who have completed the course. Students
participating in the next course instance should be informed of the results of the
previous course evaluation and any improvements that have been made, no later than at
the start of the course.
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