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Prerequisites

In order to be admitted to the course, students are required to have 1-90 higher
education credits in Business Administration of which 15 higher education credits is a
thesis in level G2E.

Expected learning outcomes
On completion of this course you will be able to

e critically analyze different perspectives on strategic and organizational change
and the management of dynamic organizations

e identify, critically analyze and resolve concrete problems of managing strategic
organizational change in dynamic organizations

e apply relevant theoretical perspectives to concrete problems in dynamic
organizations

¢ undertake fieldwork in dynamic organizations and write a master thesis.

You will also advance your skills in critical thinking and action, your written and oral
presentation skills, your collaborative skills and your ability to work in groups.

The skills and knowledge acquired through this course are crucial to your future working

career and to your ability to implement, manage and evaluate strategic and
organizational change processes in dynamic organizations. They are also important if
you choose to pursue further graduate studies and a career in academic research and
teaching.



Content

e Managing organizational change in dynamic organizations through strategy,
leadership, corporate culture, and organizational learning

¢ The environmental context of dynamic organizations and organizational change

¢ Relations of power and resistance in dynamic organizations and organizational
change

Type of Instruction
Lectures and seminars

Examination

The course is assessed with the grades Fail (U), Pass (G) or Pass with Distinction
(VG).

Your learning and performance on module 1 is assessed and examined through written
assignments and presentations, peer review, and participation in seminars and fieldwork.
You will write three papers and one fieldwork report. You will compile the final versions
of these assignments in an examination port-folio. The examination portfolio constitutes
70% of the final grade on module 1, and your presentations, peer reviews and
participation in seminars and fieldwork constitute 30%.

Your learning and performance on module 2 is assessed and examined through writing
and presenting (in groups of three) a masters dissertation on the topic of strategic
management in dynamic organizations. The masters dissertation constitutes 70% of the
final grade on module 2, and your presentations, peer reviews and participation in
seminars constitute 30%.

A retest will be offered a few weeks after the original test for students who have not
successfully passed the original test. At least 5 tests will be offered.

The grades are Pass with Distinction (80%-100%), Pass (60%-79%) or Failure (0%-
59%).

Students at Linnaeus University are entitled to have the course grade translated into the
7-step ECTS scale. A request to have the grades translated must be made to the
teacher at the start of the course.

Course Evaluation

A written course evaluation is performed and compiled into a report to be kept in the
university school archives. The result and any measures taken are communicated to the
course co-ordinator and presented to the students participating the next time the course
is offered.

Required Reading and Additional Study Material
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Badham, R., Garrety, K., Morrigan, V., Zanko, M. & Dawson, P. (2003) ‘Designer
deviance: Enterprise and deviance in culture change programmes’, Organization 10(4):
707-730.
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