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Expected learning outcomes

At the completetion of the course, the student is expected to have acquired:

» Knowledge and understanding of creativity, aesthetics and arts in organizing,
leadership and entrepreneurship processes both within the arts/culture and other
organizations.

* Critical and reflective approach to creativity discourse in management

« Skills and understanding of how individuals can promote practical creative approach in
their work, both as managers, entrepreneurs and employees

Content

Creativity in management/leadership and entrepreneurship in theoretical, practical and
critical perspectives. The basic idea is that all organizing is an ongoing, relational,
interactive process in a specific context.

Type of Instruction
Lectures, seminars, group work

Examination

The course is assessed with the grades Fail (U), Pass (G) or Pass with Distinction
(VG).

The course is assessed through active participation in seminars/lectures and workshops,



individual papers and report of the group task and an individual examination PM. The
grades are Pass with Distinction (80%-100%), Pass (60%-79%) or Failure (0%-59%).
Students at Linnaeus University are entitled to have the course grade translated into the
7-step ECTS scale. A request to have the grades translated must be made to the
teacher at the start of the course.

Course Evaluation
NO VALUE DEFINED
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