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Objectives

On completion of the course, students should be able to:

¢ account for and understand the consequences of different perspectives in
different types of studies, when choosing method and when writing
reports/essays

¢ identify, demarcate and formulate a problem with scientific relevance

e communicate and motivate their choice of method and demonstrate an
understanding for its consequences

¢ identify, compile, manage and clarify relevant empiricism, on the basis of the
study area and the character of the problem question

e identify, elucidate and analyse the theoretical frame of reference that relates to
the study question and problem

e analyse the results of a study and in an aware, independent and reflective manner
be able to clarify different ingredients in it

¢ write and defend a scientifically based report/essay

¢ independently and actively carry out an opposition



Content
- Degree Project, which means to:

¢ independently identify, demarcate and formulate a problem with scientific

relevance

carry out a theoretically and empirically related study on these grounds

communicate and discuss the study question in a degree project

oppose against another degree project

run-through different ingredients in the degree project as well as discuss

standpoints concerning choice of perspective and attitude to method, empiricism,

theory and text production

e group-based supervision and guidance in the writing of degree project, as well as
in questions that are related to this assignment

Type of Instruction

Supervision of all essay groups takes up a central position in the teaching. For students
on campus, this normally takes place in the form of personal meetings, while supervision
for distance students is generally carried out via telephone, with support of exchange of
mail. Furthermore, joint meetings on campus and seminars are a natural feature in
teaching. Such meetings and seminars may be included even for distance students.

Examination

The course is assessed with the grades Fail (U), Pass (G) or Pass with Distinction
(VG).

The grading is based on assessment of the written exams, reports and the student’s
ability to present and discuss report contents. Results are graded using one of the terms
Passed with distinction, Pass or Fail, and A-F according to the ECTS scale.

Course Evaluation

A written evaluation in conducted and complied in a report, which is filed at the
department. The result and actions, if taken, are communicated to the teacher
responsible for the course and presented to the students in the way most appropriate
according to the teacher responsible for the course. Other types of evaluations, such as
continuous during the course or oral communication with the students, can occur and is
encouraged to secure continuous quality improvement.

Required Reading and Additional Study Material

Identification and selection of literature are included as a sub-assignment in the degree
project
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