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Prerequisites
60 credits from semesters 1, 2 and 3 of the Music Production Programme, 180 credits.

Objectives
After completing the course, the student should be able to

describe in general terms the music industry’ s conditions for self-employment
present and explain basic conceptsin the field of business administration in
general and their application in the music trade in particular

choose relevant models and applications in marketing adapted to the market
conditions of the music industry

perform basic financial planning and calculationsin their own business
problematise the role of creativity in the imitative and innovative processes of
entrepreneurship

conduct basic market research to identify conditions, threats, and possibilities for
their own business.

Content
The course introduces the student to the music industry’ s wide-ranging possibilities and
fields of business, including basic theories, concepts, and models of entrepreneurship in



the music industry. In the course, we work with turning innovative ideas into
sustainable business ideas. The course focuses on different processes in organisation,
planning, and marketing of small businesses. This includes cost cal culation, cost
estimation, and financial conditions, as well as drawing up abusiness plan. The course
also includes market research in the music industry.

Type of Instruction
Teaching is delivered in the form of literature study, lectures, and seminars.

Examination
The course is assessed with the grades Fail (U), Pass (G) or Pass with Distinction (VG).

The course is examined through a written examination and afinal project assignment.
In order to receive the grade of Pass, the student must achieve the objectives. Grading
criteriafor the grade of Pass with Distinction will be specified in writing when the
course starts.

If the university has decided that a student has the right to special educational support
dueto adisahility, the examiner may offer an adapted test or allow the student to
conduct the test in an alternative form. For students who do not pass their first
examinations, retake examinations are provided in accordance with Local regulations
for courses and examinations at the first and second levels at Linnaeus University.

Course Evaluation

At the end of the course, a course evaluation is conducted. Results and analysis of the
course evaluation are communicated to the students who have taken the course.
Students who are taking the course when it is offered the next time are informed of the
results at the start of the course. The evaluation is anonymous.

Credit Overlap

The course cannot be included in a degree along with the following course/courses of
which the content fully, or partly, corresponds to the content of this course: IMU811
Business Administration for Music Producers, 7.5 credits.

Other

Any costs in connection with assignments etc. are paid by the student.
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