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Prerequisites
General entry requirements and English 6.

Objectives
After completing the course, the student should be able to:

« present methods and strategies for creative idea generation and rhetorical
concept development within the field of media production,

« apply methods and strategies for creative idea generation and rhetorical concept
development within the field of media production,

* present team and project rolesin creative environments and teamwork in various

media production contexts,

produce and process text for various types of media production,

present the role of rhetoricsin media production,

apply rhetorics in media production,

orally and visually present (pitch) an idea project in media production.



Content

The courseis an introduction to media production with the focus of creativity and idea
generation with the potential to lead to innovation and entrepreneurship. It also contains
copywriting and other text production. In addition, the course covers rhetorics with the
focus of rhetorical processes and oral production, including the presentation (pitch) of
media production ideas. Theoretical aswell as practical applications are introduced.
The course a so introduces current uses of Al as a production resource.

Type of Instruction
Teaching is delivered in the form of lectures, seminars, exercises and supervision.

Examination
The course is assessed with the grades Fail (U), Pass (G) or Pass with Distinction (VG).

In order to receive a Pass, the student must meet the course objectives. Grading criteria
for a Pass with Distinction will be provided in writing when the course starts.

Examination forms include assignments and seminars. The course consists of the
following examination elements:

e Teamwork and innovation culture, 1.5 credits (group assignment and seminar),
» Copywriting and text production, 2 credits (individual assignment),

» Rhetorical process and pitch, 2 credits (seminar),

» Examination, 2 credits (individual examination).

Resit examination is offered in accordance with Linnaeus University's Local regulations
for courses and examination at the first and second cycle levels. In the event that a
student with a disability is entitled to special study support, the examiner will decide on
adapted or alternative examination arrangements.

Course Evaluation

Course evaluation should be conducted during or in shortly after the course. Its results
and analysis should be promptly communicated to students who have taken the course.
Students participating in the next course instance should be informed of the results of
the previous course evaluation and any improvements that have been made, no later
than at the start of the course.
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