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Prerequisites
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Objectives
Module 1: The societal role and importance of the media, 3 credits
After completing the module, the student should be able to:

» assess the historical and contemporary importance of the media for

culture,

democracy and publicity from a media and democracy theoretical perspective,
o critically discuss different wavs in which the media exercises power in society,
» describe and problematise the responsibility that the cultural and societal power,
role and importance of the media entails for people working in the trade.

Module 2: The societal terms and conditions of the media, 4.5 credits

After completing the module, the student should be able to:

» account for the emergence of the Swedish media landscape,

» describe and problematise how political, juridical and economic conditions and

rules affect the terms for and activities of the media companies,

» exhibit an ability to critically discuss how contemporary processes of change,
such as digitalisation, mediatisation, globalisation, internationalisation and
sustainahbility, have affected the terms for and activities of the media companies.

Module 1 The societal role and importance of the media, 3 credifs
After completing the module, the student should be able to:



» assess the historical and contemporary importance of the media for culture,
democracy and publicity from a media and democracy theoretical perspective

s critically discuss different wavs in which the media exercises power in society,

» exhibit a basic understanding of the responsibility that the cultural and societal
power, role and importance of the media entails for people working in the trade.

Module 2 The societal fterms and condifions of the media, 4.5 credifs
After completing the module, the student should be able to:

» assess the historical and contemporary importance of the media for culture,
democracy and publicity from a media and democracy theoretical perspective

» critically discuss different ways in which the media exercises power in society,

» exhibit a basic understanding of the responsibility that the cultural and societal
power, role and importance of the media entails for people working in the trade.

Module 2: 4.5 credits The societal terms and conditions of the media 4.5 credits.
After completing the module, the student should be able to:

s account for the emergence of the Swedish media landscape,

» exhibit an understanding of how political juridical and economic terms and
conditions affect the terms for and activities of the media companies,

» exhibit an ability to critically discuss how contemporary processes of change,
such as digitalisation. mediatisation, globalisation, internationalisation and
sustainahility, have affected the terms for and activities of the media companies.

Content

The course deals with two aspects of the interaction between media and society: The
role and importance of the media for culture, democracy and societal development, and
the political juridical and economic conditions that form and restrain the activities and
development of media companies.

Module 1 The societal role and importance of the media, 3 credifs

The role and importance of the media for the development of culture, democracy and
publicity are discussed from media and democracy theoretical perspectives.
Furthermore, the role and importance of the media for establishing and maintaining basic
vahies and norms in society are discussed.

Module 2 The societal terms and condifions af the media, 4.5 credifs

The terms and conditions of the media are discussed in themes on media politics,
juridical frameworks, market terms and media economy. Through discussions on the
terms for Swedish media companies, as well as on changes of these terms, students are
given opportunities to reflect on how societal and technological development and
processes of digitalisation and globalisation affect the Swedish media landscape.

During the module, students conduct a case study in which they describe how a media
company is affected by and handles the terms and conditions that the course deals with

Type of Instruction

Teaching is delivered in the form of lectures, seminars and exercises.

Examination

The course is assessed with the grades Fail (U), Pass (G) or Pass with Distinction
(VG).

The course is examined through oral and written presentations in each module. In order
to receive the grade of Pass, the student must achieve the objectives. Grading criteria
for the grade of Pass with Distinction will be specified in writing when the course starts.
The grade for each module has equal weight in calculating the final grade for the course
as a whole.



If the university has decided that a student has the right to special educational support
due to a disability, the examiner may offer an adapted test or allow the student to
conduct the test in an alternative form.

For students who do not pass their first examinations, retake examinations are provided
in accordance with Local regulations for courses and examinations at the first and
second levels at Linnaeus University.

Course Evaluation

Dwuring or shortly after the course, a course evaluation is conducted. Results and
analysis of the course evaluation are promptly communicated to the students who have
taken the course. Students who are taking the course when it is offered the next time
are informed of the results at the start of the course. The evaliation is anonvmous.
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