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Prerequisites
General entry requirements.

Objectives
Social media is a concept of social interaction, which also must be accessible and based
on web-based communications where co-creation is an important part.

Upon completion of the course, the student should be able to:

e Be able to describe and use various social services

e Be able to contribute with their own user-generated content to various social
services

e Explain how companies can work with their social presence

e Describe the complexity in terms of privacy, security and source criticism
e Describe the social media's impact on society
e Able to account for their own personal and professional role in social media.

Content
The course contain the following elements

e provide an overview of Social Media
e try to use a variety of social services
¢ see how different groups' media habits are.



o talk about the concept of integrity and security
¢ understand the meaning of the mechanisms that govern E-commerce.

Type of Instruction

Most of the interaction is through learning platforms on the Internet. Laboratory work is
carried out independently or in groups. Seminars and reports can be a part of the exam.

Participation in certain web based semininars are mandatory. There can be a mandatory
meeting in Vaxjo.

Examination

The course is assessed with the grades Fail (U), Pass (G) or Pass with Distinction
VG).

The course examination forms are assignments, seminars and exams over the Internet,
project being done both individually and in groups

The rating scale is U-VG

Upon request, students may have their credits translated to ECTS scale. Such a request
must be sent to the examiner before the grading.

Course Evaluation
In conjunction with the end of the course a course evaluation. The results of the course
evaluation will be filed at the institution.
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