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Prerequisites
General entry requirements.

Expected learning outcomes
On completion of the course, students should be able to:

e account for, and access, basic scientific knowledge of cultural economy

e carry out independent and critical analyses, and assessments, of cultural
environment and cultural heritage within the cultural economy

¢ independently identify, formulate and solve scientific problems concerning cultural
environment and cultural heritage within the cultural economy

Content

The course deals with the roles of cultural environment and its line of business within the
cultural economy. The course begins with an introduction to cultural economy and the
creative industry, and how the two influence, and probably will influence, society, culture
and working life in the years to come. It is important to understand the role of culture as
an important factor for regional development as well as national and international.
Cultural economy, as a perspective, involves an analysis of current processes that lead
to culture becoming more and more loaded with economic value and the economy
obtaining a greater influence over culture, while at the same time commercial products
become more and more loaded with cultural value. It is, therefore, important to critically
analyze these processes, and the risks involved in a situation where culture and economy
are becoming more and more intertwined. A cultural environment in South East Sweden



will act as a case study and target for a study tour, as well as detailed studies in a
number of problem oriented workshops.

Type of Instruction
Teaching is in the form of study tours as well as lectures and workshops. All workshops
are mandatory.

Examination

The course is assessed with the grades Fail (U), Pass (G) or Pass with Distinction
(VG).

In order to pass the course, students need to meet the expected learning outcomes.
Examination occurs through a project and written home assignments.

A resit is offered within six weeks (within the framework of regular terms) and the
number of resits is limited to five (in accordance with the Higher Education Ordinance 6
chap. 2139).

Course Evaluation

At the end of the course, a written course evaluation is performed and compiled into a
report. The evaluation report is available to students and is filed and stored according to
departmental regulations.
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