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Prerequisites
NO VALUE DEFINED

Objectives

After completing the course, students will be able to

e cxplain the service logic in the sports industry

e on a deeper level, explain and relate to the experience that sport creates and how
it affects key stakeholders, such as sponsors and audience.

e on a scientific basis identify, plan and present a marketing project in sport and
health, based on field experience

Content
The course deals with the following areas:

e Service management as the basis for the development and maintenance of a
sustainable and long-term sports product.

e Sports as a service and its characteristics.

e sports sponsoring and promotion

e Sports as an experience and how the interested parties can be involved and
affect the experience.



e Sponsoring and its value fpr the interested parties.
¢ Th identification, planning and reporting of a marketing project within the field of
sports.

Type of Instruction

Teaching is in the form of lectures, literature studies and tutoring/seminars. Also
included in the course is a project carried out within a Swedish organisation/Swedish co-
operation researching a factual marketing problem.

Examination
The course is assessed with the grades Fail (U), Pass (G) or Pass with Distinction
(VG).

Course Evaluation

Course evaluations are carried out and are compiled in writing and fed back to the
students. The compilation is presented to relevant institutional bodies and the programme
council. The compilation is filed at the responsible institution.

Other
Possible additional fees regarding assignments and such shall be paid by the student.
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