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Objectives
After completing this course the student should be able to:

 acquire an understanding of relevant concepts within international business
development

» develop acomprehensive grasp of international business development and
international entrepreneurship from a practical, operational perspective

 acquire basic knowledge about practical business cases “now and then”

Content

International business development, “now and then”

International strategies

Managing across borders with organizational and managerial issues
Building and operating international businesses with the help of the internet
International marketing with an emphasis on internet applications



Type of Instruction

The students are obligated to examine practical business cases in one project. They
should be able to demonstrate a clear analysis and reflection by using the literature and
other open data sources. They should present their result in awritten report.

Apart from the project that is student-driven there will be lectures, seminars and
tutoring of the student-projects.

Assessment of the student's performance is carried out through the following methods:

e written report in groups
* presentation of the report

Examination
The course is assessed with the grades Fail (U), Pass (G) or Pass with Distinction (VG).

Kursen beddms med betygen Underkand, Godkand eller Va8l godkand. The grading is
based on assessment of the written exams, reports and the student’ s ability to present
and discuss report contents. Results are graded using one of the terms Passed with
distinction, Pass or Fail, and A-F according to the ECTS scale.

Students who do not achieve a satisfactory result in the examinations are permitted to
make a second attempt approximately 5-8 weeks after the normal examination date. The
student will have a minimum of five occasions for written examsin relation to the
syllabus to which the student was accepted. Usually 3 occasions per academic year.

Course Evaluation

A written evaluation in conducted and complied in areport, which isfiled at the
department. The result and actions, if taken, are communicated to the teacher
responsible for the course and presented to the students in the way most appropriate
according to the teacher responsible for the course. Other types of evaluations, such as
continuous during the course or oral communication with the students, can occur and is
encouraged to secure continuous quality improvement.

Required Reading and Additional Study Material

Bradley, F. (2005) International Marketing Strategy, Financial Times/Prentice Hall, UK
2004. ISBN 13: 978-0-273-68688-0 ISBN 10: 0-273-68688-7

Kumar, V. (2000). International marketing research.. Upper Saddle River, N.J.: Prentice
Hall ISBN 0130453862

Stutely, Richard. - The definitive business plan : the fast-track to intelligent business
planning for executives and entrepreneurs/ Richard Stutely. - 2002 - 2nd ed. - ISBN: 0-
273-65921-9 (pbk)

Additional teaching material
Country Reports and other material from the Swedish Trade Council

Articles, case materials and other material distributed in class.
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Hussey, David. - Competitor intelligence : turning analysisinto success/ David Hussey
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directly. Hoboken, N.J.: John Wiley & Sons
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