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Prerequisites

In order to be admitted to the course the student must have received the grade of Pass
on at least 22.5 credits in the courses 1BO105 Library, user and society I, IBO110
Knowledge Organization I or 1BO115 Methodology I, or their equivalents.

Objectives
After completing the course, the student should be able to:

e account for libraries as active agents in people’s learning and the planning of
libraries as a tool for efficient attainment of objectives,

¢ discuss the media planning of libraries and its importance for the work carried
out,

e identify various marketing strategies and explain their importance for the role of
libraries and their relation to their users,

e critically approach the correlation between strategic planning and library
practices.

Content

In this course the students develop knowledge of the three themes of the course:
strategic planning, marketing and information retrieval. Knowledge of strategic planning
is important within library and information science, both when working at a library and
within other areas. Equally important is knowledge of marketing of the library collections
and services to different target groups, for example the general public and employers.



Another important aspect of librarians’ work is to plan for long-term developments. The
themes of the course are studied both theoretically and in a practical, professional
context.

The course includes a compulsory work placement equivalent to one week’s studies,
resulting in a written assignment.

Seminar exercises are compulsory.

Type of Instruction

Teaching is delivered in the form of lectures, group discussions and seminar exercises.
The course also includes a compulsory work placement equivalent to one week’s
studies.

Examination

The course is assessed with the grades Fail (U) or Pass (G).

In order to receive the grade of Pass, the intended learning outcomes must be achieved.
The course is examined through oral and written tests and presentations of assignments.
Presentations are given both individually and in groups.

For students who do not pass the first examinations, retake examinations are provided in
accordance with local regulations at the university. Supplementary examination of the
work placement is carried out in consultation with the teacher responsible for the course
and the contact person at the workplace.

Course Evaluation

At the end of the course, a course evaluation is conducted and compiled into a report,
which is made available to students and filed and stored according to departmental
regulations.

Required Reading and Additional Study Material

Required Reading
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Johnson, Peggy (the latest edition). Fundamentals of collection development and
management. ALA. 350 p. (selection)
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Region Halland. 60 p.
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Michnik, Katarina & Eriksson, Catarina (the latest edition). “Non-traditional library
collections - in digital and other worlds.” Interlending & Document Supply, vol. 4, iss.
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