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Forkunskaper
Special eligibility: Bachelor in Business Administration, with at least 22,5 ECTS in
Marketing and 15 ECTS worth independent thesis/research report.

Maél
After completing this course the student should be able to:

e understand principle concepts, frameworks, and techniques related to the
internationalization of small and medium-sized enterprises (SMEs)

e critically apply such management models on the international marketing,
purchasing, production, and organization of SMEs in a ‘real-life’ context

e conceptualize, design and implement a strategic framework for the
internationalizing SME

¢ analyze key strategic business situations of SMEs in international markets

e analyze typical small business systems found in Eastern Europe and East Asia

Innehall

Central topics that this course will cover:

¢ International business marketing strategy of SMEs
e The organization of the internationalization process
e The formation of networks for export cooperation in order to grow business and



reach new markets

¢ Entry strategy of SMEs, particularly in and from emerging country markets

e The role of clusters in the process of attracting resources and developing a strong
profile that can support companies positioning themselves in the international
market

The course involves substantial training in:

e Applied analysis — The use of theory models in real business cases
e Presentations (in writing as well as orally)
e Teamwork

Undervisningsformer

The course involves lectures to provide useful frameworks and tools for qualified
problem solving in business related situations. Lectures are hosted by both academic
researchers with a special interest in the focus of the course and experienced
practitioners presenting their strategic problems. The students work in team as well as
individually to solve ‘real-life’ strategic problems of SMEs. The individual and team
results are presented and defended in seminars.

The course therefore mixes guest lectures, live cases, teamwork and student
presentations that focus on a number of related topics. Group and individual reports are
produced during the course, which are presented and discussed in seminars.

Examinationsformer

Kursen bedoms med betygen Underkénd, Godkénd eller Vil godkénd.

The grading is based on assessment of the written exams, reports and the student’s
ability to present and discuss report contents. Results are graded using one of the terms
Passed with distinction, Pass or Fail, and A-F according to the ECTS scale.

Students who do not achieve a satisfactory result in the examinations are permitted to
make a second attempt approximately 5-8 weeks after the normal examination date.
The student will have a minimum of five occasions for written exams in relation to the
syllabus to which the student was accepted. Usually 3 occasions per academic year.

Kursvirdering

En skriftlig kursvérdering genomfors och sammanstills i en rapport, vilken arkiveras vid
institutionen. Resultatet och eventuellt vidtagna atgirder kommuniceras med
kursansvarig och presenteras for studenterna vid nésta kurstillfille eller pa annat sétt
som kursansvarig finner lampligt. Andra typer av kursutvérderingar, exempelvis 10pande
under kursens ging eller samtal med studenterna férekommer och uppmuntras i syfte att
sikerstdlla kontinuerlig kvalitetsutveckling.
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