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Forvintade studieresultat

SUBCOURSE 1

The Tourism Production System I, 6 hp (6 ECTS)

After completing this course the student should be able to:

e conceptualise various analytical approaches related to concepts of networks and
collaboration in tourism

¢ understand concepts of modernity, post-modernity, information society, service
society, fordism, post-fordism and network society, in their historical trajectories
and in their interactions.

SUBCOURSE 2
The Tourism Production System II, 6 hp (6 ECTS)
After completing this course the student should be able to:

e apply these approaches (Subcourse 1) to the systematic informational,
experiential, economic, etc. relations of the more or less temporary
characteristics of the tourist product

e capture the notion of ‘the production of tourism’ and embrace the ephemeral
nature of tourist products and experiences.



e understand a theoretical as well as practical view of how, and under what
conditions collaboration and network logics are created, the role they play, how
they strategically can be used and the consequences for the society that they
might have.

SUBCOURSE 3
Field assignment, 3 hp (3 ECTS)
After completing this course the student should be able to:

¢ apply theoretical perspectives on empirical material
e work with an academic style of writing
e present empirical findings in an academic context

Innehall

The course is based on research findings within the subject area in relation to the
context of social sciences.

The course is divided in three parts:

e an orientation in social science concepts and how they relate to the modes of
production practised in tourism, i.e. how various agents are involved and how
these can be looked upon analytically

e tourism as a system of relations and ties, of public and private interests, image-
making processes, planning and management procedures, in conjunction with
perceived levels and perspectives of analysis.

e ashort fieldwork where the student collects empirical material in perspective of
the contents in Subcourse 1 and 2, writes an article, using guidelines from leading
scientific journals, and makes an academic presentation.

Undervisningsformer

The course consists of lectures, guest lectures, seminars, case studies and group
exercises. Guest lectures and seminars are compulsory. Active student participation is
required in seminars, where assignments are worked out and presented. Participation in
case study exercises, seminar exercises etc, is obligatory, as is preparation for these.

Assessment of the student's attainments is carried out by means of written examinations
and by the submission of solutions to case studies achieved either independently or in a
group, and written exercises.

Tuition in English if exchange students participate.

Examinationsformer

Kursen beddms med betygen Underkind, Godkénd eller Vil godkénd.

Students who do not achieve a satisfactory result in the examinations are permitted to
make a second attempt approximately 5-8 weeks after the normal examination date.
The student will have a minimum of five occasions for written exams in relation to the
syllabus to which the student was accepted. Usually 3 occasions per academic year.

Results are graded using one of the terms Passed with distinction, Pass or Fail, and A-F
according to the ECTS scale. The grade is set depending on how well the student has
fulfilled the learning outcomes.

Kursviérdering

A written evaluation in conducted and complied in a report, which is filed at the
department. The result and actions, if taken, are communicated to the teacher
responsible for the course and presented to the students in the way most appropriate
according to the teacher responsible for the course. Other types of evaluations, such as
continuous during the course or oral communication with the students, can occur and is



encouraged to secure continuous quality improvement.
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Additional teaching material
Additional readings of approx. 200 pages
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